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Nedl Pulsford, UK commercial director of GY5 sald
“We are in the welding busingss winch s a very ser
business because we see 50 much around us that
denends on safe welding practice through quality
welding equipment. Often in our indusiry H'1'-.
rraditional marketing methods are used but i1 50
1o show innovative ways of brand building in a marke
such as ours: We created 1his game as a brand-
awareness exercrse as although we are
Eurape, in the UK we are relatively new "
1o make people remember us and return 1o our
webaute
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